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The first Melbourne Tourism Industry 
Leadership Program (MTILP) is 
underway with two local business 
people accepted into the subsidised 
program. 

David Fitzpatrick from Base St Kilda 
Backpackers and Olivia Riddington, 
Marketing Coordinator for St 
Kilda Village and Fitzroy Business 
Associations, are par ticipating in 
this ground breaking leadership 
development program, which will give 
them the opportunity to become 
leadership ambassadors for sustainable 
tourism in the City of Port Phillip. 

The MTILP is run by Destination 
Melbourne with the support of Tourism 
Victoria, the City of Melbourne and 
Tourism Alliance Victoria.

David and Olivia joined 23 other 
Victorians who have the passion and 

New Tourism Leadership Program
drive to fur ther Melbourne’s tourism 
sector.

“The primary focus will be on giving 
people the tools they need to be more 
effective leaders in the industry,” said 
Chris Buckingham, CEO of Destination 
Melbourne. 

“A wide range of themes are covered 
and par ticipants will hear from a range 
of inspirational speakers as well as having 
the opportunity to strengthen their 
industry networks.

“This program will allow David and Olivia 
to refine their leadership skills and be an 
active par t of Melbourne’s future growth 
as a global visitor destination,” he said.

The program comprises:

•	Five full-day workshops.

•	A one and a half day mid-program 
workshop.

•	Two two-day residentials at the 
beginning and conclusion of the 
program.

•	An official launch (on 2 April) and 
graduation ceremony (22 October).

Adriana Frescura, Coordinator of the 
council’s Tourism Unit, said David and 
Olivia’s participation in the program will 
benefit tourism in Port Phillip.

“Their participation will help facilitate St 
Kilda as an active, vibrant precinct that 
attracts return visitors. This is reflected in 
council’s vision for sustainable tourism.”

To be kept informed on other 
courses and events and be advised 
of the application date for next year’s 
leadership program, a free email 
newsletter is available from Destination 
Melbourne.  

To find out more and subscribe:
W www.destinationmelbourne.com.au

As a group of ten local tourism businesses 
work on completing the Australian Tourism 
Accreditation Program (InBusiness, March 
2009), Boutique Stays in South Melbourne 
is more than halfway through this nationally 
recognised program.

According to Boutique Stays’ Managing 
Director, Bev Constable, completing the 
program and being able to display the 
ATAP “tick” logo will provide prospective 
guests with additional confidence when 
booking with the company.

“We have become the largest short term, 
self contained accommodation provider in 
Melbourne’s Bayside area and the largest 
within the City of Port Phillip. Our rapidly 
growing portfolio of over fifty properties 
is set to expand across the city’s inner 
fringe as the popularity of Boutique Stays 

Boutique Stays Managing Director, Bev Constable 
says the ATAP “tick” logo will provide prospective 
guests with additional confidence when booking 
with her company.

Accreditation Offers Many Benefits
increases, both from property owners and 
guests,”  
Bev said.

“Given the majority of our bookings are 
online and thus properties are sight unseen, 
external accreditation gives our guests, 
people referring others and prospective 
guests reassurance of our quality of service 
and standard of properties.

“We believe we are leaders in our industry 
and are proud of our well documented 
processes and strategic planning, which 
accreditation recognises. This is another 
reason for undertaking the ATA program.”

All accredited businesses can take advantage 
of discounted benefits following their 
registration with Tourism Victoria and 
access free marketing opportunities such 
as the Australian Tourism Data Warehouse 
(ATDW). ATDW is accessed by travel and 
tourism websites and operators across 
Australia and overseas.

With aggressive future plans, Boutique 
Stays will be able to take advantage of this 
additional reach and promotion.

“As a small business, Boutique Stays is 
facing a few hurdles in completing the ATA 

program, time constraints being the main 
factor,” Bev said.

“However, it has also presented us with 
opportunities for improvement. We have 
created additional strategies to strengthen 
our business and have made the time to 
flesh out our business plan and growth 
strategy to ensure we move forward from 
a solid base.”

www.boutiquestays.com.au

www.atap.net.au
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Economic Development & Tourism 
City of Port Phillip
Private Bag 3
PO St Kilda Vic 3182
Phone: +61 3 9209 6777
Fax +61 3 9536 2733
business@portphillip.vic.gov.au
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Suggestions and contributions are welcome so 
tell us what you think and what information 
you would like included. Email us at 

business@portphillip.vic.gov.au 

The City of Port Phillip denies any liability for 
any loss, damage or injury resulting from any 
person relying on information obtained by or 
through this newsletter. The City of Port Phillip 
is in no way responsible for any information 
which may appear in this newsletter. Such 
information is made available in good faith as a 
community service.

This information is provided by the City of 
Port Phillip to inform businesses about council 
services and responsibilities. For a translation 
of this information contact the council’s 
interpreter service.

For a translation in Cantonese call 9679 9810, 
for Greek call 9679 9811, for Polish call 
9679 9812 and for Russian call 9679 9813.

www.portphillipbusiness.com.au

Signs at all the prominent activity centres 
within the City of Port Phillip are to receive 
a facelift.

In many cases the existing signage is either 
lacking, dated,  poorly designed or sited 
incorrectly to be effective in communicating 
the messages required by activity centres.

Activity centres are important hubs for 
business, the community and visitors, so 
having clear signage is crucial for ongoing 
patronage and should be able to be seen by 
people in cars and on foot.

The aim of the proposed gateway signage 

Is Your Business Missing Out?
If your business is not on the council’s Business Database you could be missing out on 
news of upcoming business programs, grants and the latest events.

To keep your business updated, register at www.portphillipbusiness.com.au

Want 
Recognition?
Is your business a leader in its field and 
has a great story to tell?

If so, why not let us know so we can 
tell others. If your business is breaking 
new ground, using innovative solutions, 
has won an award or a major contract, 
or you know of a company that has, we 
would like to hear about it. 

Send a few details in an email to 
business@portphillip.vic.gov.au and 
you could see your business profiled in 
a future issue.

Proposed Gateway Signage

Some of the designs being considered for the 
proposed new gateway signage. 

Starting a tourism enterprise can be a time 
of stress and uncertainty.

To help people who are planning to start 
or have started a tourism business, Tourism 
Alliance Victoria, Small Business Victoria, 
Tourism Victoria and OAMPS Insurance 
Brokers, have combined their expertise and 
resources to develop a Tourism Workshop 
as an introduction to the tourism industry 
for new and potential businesses. 

The aim is to provide a strategic insight 
across a range of essential business 
practices and improve overall business 
acumen and planning.  A comprehensive 
resource kit including industry 
publications will be provided, as well as 
relevant industry contacts and networks 
for follow-up.

The next workshop is:
Date:	 Wednesday 8 July 2009

Time:	 6 pm to 9 pm

Venue:	 Industry House, VECCI, Albert Rd 
East Melbourne

Cost:	 $99 per business

To register visit:
W	www.tourismalliance.com.au

P	 9650 8399

Starting Up 
in Tourism 
Workshop

system is to provide a consistent suite of 
signs, the purpose of which is:

•	To provide information and direction into 
and out of activity centres and towards 
other services such as public transport.

•	To demarcate activity centre entries in 
order to bring attention to shopping and 
entertainment hubs.

The proposal is due to be considered by 
council in the near future.

For further information contact Project 
Officer (Gateway Signage) Rebecca Ramage.

Find out more:
P 9209 6678
E rramage@portphillip.vic.gov.au 
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