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Program Targets Business Water Savings

•	Stop dripping taps.

•	 Install smart flush toilets and/or 
waterless urinals.

•	Add a rainwater tank for toilets.

•	 Install a solar hot water system.  
(This can save up to 60% on a 
standard hot water heating system).

•	 Insert tap valves to help control 
the flow of water. (Select different 
levels of valves to save from 3% to 
84% of water).

•	 Install a water management system 
with leak detection device.

Top Water 
Saving Tips

The Victorian Government Sustainability 
Fund has provided funding for the Eco 
Lighting for Vic Business project, which 
aims to demonstrate the latest energy 
saving lighting technologies for business.

With the Victorian commercial sector 
currently spending more than $550 
million on lighting each year, it is an 
overhead cost that can be significantly 
reduced through some simple changes.

The project could provide selected 
businesses with up to $2,000 worth of 
subsidies to pay half the cost of their 
lighting upgrades. In the process they will 
also save energy, money and reduce their 
carbon footprint.

Subsidies up to $2,000 on Lighting
Examples of the savings that can be made 
from lighting improvements include:

•	A café replacing 80 halogen bulbs with 
high efficiency bulbs would save around 
$1,450 per annum.

•	A real estate agent changing their 
window lighting to LED lamps could 
save $1,000 per annum and not have to 
change a bulb for 10 years.

•	A shop changing 150 halogen lamps to 
fluorescent downlights could save nearly 
$4,000 per annum.

•	An office upgrading its fluorescent 
lamps, adding reflectors and task lighting 
could save nearly $6,000 per annum.

•	A warehouse changing its mercury 
vapour lamps to large compact 
fluorescent lamps on a motion sensor 
could save $20,000 per annum. 

Find out more:
W	www.environmentshop.com.au
E	 cass@environmentshop.com.au
P	 Cassandra Hilton on 9480 1905

The free Grow Me The Money program 
helps businesses identify and address the 
over consumption of resources such as 
electricity and water, and reducing waste. 

Substantial cost savings can be made by 
implementing some simple plans and 
recognition for your efforts provides tangible 
benefits that can help in growing the business.

Delivered online, the Grow Me The Money 
program is a joint initiative of  VECCI and 
EPA Victoria.

One of the first steps in the program is to 
use the online tools to see how sustainably 
the business operates and identify what 
needs attention.

So why not register today? After registering 
you can start working through the steps 
towards business sustainability and making 
financial savings whilst gaining access to 
your personalised web account.

www.growmethemoney.com.au

Real Business 
Benefits Through 
Free Program

The Grow Me The Money program provides 
businesses with a step by step guide to help save 
money and the planet.

These two starkly different photos show why the need to save water is everyone’s responsibility.

South East Water has developed a program 
to encourage businesses to cut water usage.

The Support 155 Business Program 
encourages businesses to assess their water 
use and develop actions to use water more 
efficiently around the workplace.

Businesses are being asked to demonstrate 
their commitment to saving water by 
registering for the program on the website 
at www.southeastwater.com.au. 

Once registered, South East Water will 
provide each business with a resource kit 
containing a range of materials and advice 
to help them reduce their water use.

This program is aimed at reducing total 
water consumption to prevent the 
necessity for Stage 4 water restrictions, 
which would have serious implications for 
many businesses and the economy.

Every business can use less water by 
installing dual-flush toilets, turning off taps 
and installing hot water recirculators to 
reduce water use when washing up.

Water is everyone’s responsibility and needs 
to be conserved for the benefit of us all.

Find out more: 

W	www.southeastwater.com.au

P	 131 867
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With accreditation now 
playing an important role 

in Australia’s tourism industry, 
the City of Port Phillip is on the front line in 
helping local businesses deliver the highest 
standards of service and professionalism.

The Australian Tourism Accreditation 
Program (ATAP) is designed to ensure 
domestic and international tourists direct 
their buying habits more than ever to those 
operators who have passed the tick test.

One local tourism operator to have 
completed the ATAP is the Jewish Museum 
of Australia. Full of praise for the program, 
Museum Director, Dr Helen Light AM, said, 
“For prospective visitors to the Jewish 
Museum of Australia, the accreditation tick 
implies a certain level of excellence.  Visitors 
come expecting a lot and they never leave 
disappointed”.

Tourists Trust the Tick
In partnership with ATAP, the council is 
subsidising the accreditation of ten local 
tourism businesses in a group learning 
environment. This involves payment of the 
application fee, facilitating four workshops, 
providing ongoing access to a computer 
lab within the council where they can work 
on their program and offering one-on-one 
assistance and mentoring with ATAP staff 
and other experienced tourism professionals.

The program is expected to be completed 
by 30 June 2009. Participating businesses are:

•	St Kilda Botanical Gardens, EcoCentre

•	The Dogs Bar

•	Port Melbourne Business Association

•	The Butterfly Club

•	Kite Republic

•	Gasworks

•	Luna Park

•	Base St Kilda Backpackers

•	 Indigenous tour operator

•	Urban Discovery

Accreditation allows businesses to display 
the distinctive “tick” logo and assures 
customers that it has a proven commitment 
to the highest quality of service, reliability, 
accuracy in advertising, environmental 
practices and adherence to a code of ethics.

According to ATAP’s Ian Nicolson, completing 
the program in a group environment is more 
beneficial for the participants.

“It affords cross fertilisation of businesses, 
is an opportunity to bounce ideas off each 
other and provides more pressure to 
efficiently complete the tasks required.

“We commend the council for their 
leadership in facilitating and subsidising this 
group program,” he said.

www.atap.net.au

Melbourne icon Luna Park is one of the local tourist 
attractions that has seen the value of the Australian 
Tourism Accreditation Program.

Weekend tram services going to the 
popular St Kilda Beach precinct will be 
boosted with additional services and an 
extension to Route 3.

This vibrant area will now be even more 
accessible with the new Route 3a service 

Fitzroy Street Foreshore 
Connections,  
Road Closure
A staged construction program for the 
$4.5 million Fitzroy Street Foreshore 
Connections Project will be completed 
by July 2009.  

The most substantial period of works 
will be undertaken between April and 
June 2009, adjacent to traders at the 
bottom end of Fitzroy Street (between 
Acland Street and the Upper Esplanade). 
During this period, this section of the 
street will be closed to vehicles (trams 
and emergency vehicles excepted). 
Pedestrian access and trade will continue 
through the works period.

To be kept informed of the project’s 
progression, receive short updates 
and notice of meetings, please email 
your contact details to the council’s 
Place Manager, Tanja Heil, at place@
portphillip.vic.gov.au or call 9209 6777. 

Capital Works 
Update

from the city to East Malvern travelling 
along Carlisle Street, The Esplanade and 
Fitzroy Street on weekends.

Detailed tram timetable information is 
available by calling Metlink on 131 638 or 
visiting www.metlinkmelbourne.com.au

More Trams to St Kilda
Launched in December 2008, 
Coventry Street Connections is a 
streetscape upgrade to improve the 
link between the light rail station, 
South Melbourne Market, Coventry 
Street shops and the Clarendon Street 
commercial area. 

 The original design has progressed 
to resolve functional issues such as 
flooding on pavements and trip hazards, 
whilst building on the historic character 
of South Melbourne and delivering 
improvements for visitors to the precinct.

It is anticipated works will commence 
in May and will be completed at the 
end of July 2009.

Coventry Street 
Connections

Fitzroy Street Foreshore Connections project is 
providing an attractive urban streetscape
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Economic Development & Tourism 
City of Port Phillip
Private Bag 3
PO St Kilda Vic 3182
Phone: +61 3 9209 6777
Fax +61 3 9536 2733
business@portphillip.vic.gov.au
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YOUR FEEDBACK
Suggestions and contributions are welcome 
so tell us what you think and what 
information you would like included. Email us 
at business@portphillip.vic.gov.au

The City of Port Phillip denies any liability 
for any loss, damage or injury resulting from 
any person relying on information obtained 
by or through this newsletter. The City of 
Port Phillip is in no way responsible for 
any information which may appear in this 
newsletter. Such information is made available 
in good faith as a community service.

This information is provided by the City of 
Port Phillip to inform businesses about council 
services and responsibilities. For a translation 
of this information contact the council’s 
interpreter service.

For a translation in Cantonese call 9679 
9810, for Greek call 9679 9811, for Polish call 
9679 9812 and for Russian call 9679 9813.

www.portphillipbusiness.com.au

Businesses in tourism would no doubt 
be aware that air travel accounts for the 
greatest level of carbon emissions during a 
typical family holiday or business travel.

What is perhaps less well known is that 
staying in hotel or resort accommodation 
creates almost 18 times more carbon 
emissions than camping. Even opting for 
vegetarian meals can reduce the level of 
carbon emitted.

Developed by the Sustainable Tourism 
Cooperative Research Centre (STCRC), 
the free holiday Carbon Calculator provides 
a simple four-step process that includes the 
method of transport, accommodation type 
and recreation activities.

Using information from the Department 

Anyone who is involved in tourism can 
benefit from a new marketing e-kit that 
provides more than 35 tutorials that each 
take from 5 minutes to less than half an 
hour to complete.

Tourism Victoria, in partnership with other 
state tourism organisations through the 
Australian Tourism Data Warehouse has 
produced this e-kit that covers everything 
from the basics of developing a good 
website to more complex issues such 
as search marketing and online product 
distribution.

Learning how to market your business 
online with these free tutorials is easy. They 
can be downloaded individually or the 
entire e-kit can be saved as a single file.

Take advantage of the expertise provided 
in the e-kit. Go to www.tourism.vic.gov.au 
and click on Industry Resources > Toolkit > 
Tourism Online Marketing e-kit.

Free Tourism Online 
Marketing e-Kit

Act Now – Tourism Carbon 
Calculator

of Climate Change and international flight 
emissions data, the carbon calculator 
allows travellers to calculate their carbon 
emissions and shows where emissions 
come from during their trip. The question 
and answer format takes only five minutes 
before the number of tonnes of carbon is 
calculated.

The online tool provides a number of tips on 
how to reduce the trip’s impact and make 
it more sustainable. The calculator also links 
through to a list of carbon offset providers.

View the calculator online at www.crctourism.
com.au (click on Carbon Calculator).

Tourism businesses interested in improving 
their environmental sustainability initiatives 
should visit www.ec3global.com

Regular readers of this newsletter will have 
seen events such as business breakfasts, 
business awards, council endorsed small 
business grants and business training 
programs mentioned.

How do you get to know about these 
events as soon as they are announced?

The best way is to register your business at 
www.portphillipbusiness.com.au

So don’t delay. Register now and keep in 
the know!

The publishers of the newsletter are 
always on the look-out for interesting 
and innovative businesses to be profiled 
in this newsletter. Would you like free 
publicity for your business?

To be considered, just send an email to 
business@portphillip.vic.gov.au and 
provide a brief outline of what you do 
and anything special about your business.

Be Recognised

Be First to Know

The new Online Business Calculator allows 
travellers to determine their carbon footprint. 

A recent Hotels.com® survey reveals 
what makes Australians ‘wake up happy’ 
in hotels.

Aussies love a comfy mattress and soft 
linen (45%), a nice view (27%) and a 
good breakfast (20%), according to 
responses from 1000 Australians.

The poll also showed that researching 
and booking hotels online is the most 
popular way to choose a hotel (73%). 

The biggest gripes most likely to put 
hotel guests in a bad mood include noise 
(31%), an uncomfortable bed (28%) and 
early check-out times (18%). Conversely, 
the biggest factors that inspire guests to 
return to a particular hotel include the 
friendliness and efficiency of the staff 
(24%), the hotel’s amenities and facilities 
(22%) and price (21%).

Happy Hotel 
Guests


